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August ASA Houston Meeting
Tuesday, August 14, 2012

Spaghetti Warehouse
901 Commerce Street, Houston, TX 77002

Dinner 6:30 PM
$5.00 for members, $10.00 for guests

Meeting 7:00 PM

host for the meeting

topic for the evening is
DISASTER PREPAREDNESS

presentations by

Harris County Offi ce
of Emergency Management

ZURICH
Insurance

Wahlberg McCreary opened its doors in 1931 as an industrial and small engine parts 
warehouse at 1608 Caroline. The warehouse moved to 3810 Dacoma in1968 and 
eventually evolved into a full line automotive parts distributor. As a member of Parts 
Plus(ADN) they have been able to stay competitive in a tough market. They are proud 
to be a new member of ASA and will continue to do whatever is needed to be a leader in 
this industry.
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July Meeting Recap
The meeting was called to order by Kevin Spencer who then, as his last offi cial act as our President, introduced 

Charles Parker the Executive Director for ASA Texas. 
Charles administered the oath of offi ce to the incoming offi cers and board members. 
John Ferrata, our new president for 2012-2013 then took the lead assuming his role for the coming year. 
Nancy Adkins, our ASA executive assistant, offi ce manager, general gal Friday, reported on the new directory of 

members and associate members. She distributed copies of the proof of the directory and asked that anyone having 
changes or additions please contact her. 

Kathryn van der Pol gave a short ( yes, Kathryn and short report in the same sentence) on the status of Chapter 8 
Ordinance and what we expect to happen in the near future. The key is to be prepared to respond to any action the 
City may take, to continue to ask our customers to sign our petition and talk with any politically active friends or 
groups we know. 

John Miller gave an update on Franchise Tax from our local perspective and deferred to Charles Parker for a 
State report. He also promoted CureFest, a fund raising event being put on by our member Lynn Beckwith. 

Charles Parker reported on Franchise Tax from the State level. The Chairman of Ways and Means is now a sup-
porter of our efforts and working closely with members to present a change to the Tax in January when the session 
opens. It is important that each of us continue to talk with our local representatives and Senators to make them 
aware of our position. Charles also promoted CARS / NACE coming to New Orleans the second week of October. 

In his report Charles praised the Houston Chapter and spoke of how proud the entire ASA organization is of 
our efforts to stop the City of Houston from forcing a bad bill on us. The commitment, energy and involvement of 
Houston ASA set a high standard to the organization. 

John then introduced Myrl Artac of J.A.M. our host, sponsor and presenter for the night.

This month door prizes were provided by;

O’Reilly’s Auto Parts   Training class and ball caps

Performance Radiator  T-Shirts

A Line Auto Parts  Desk note set and women’s beauty supplies

Napa Auto Parts  2 tote bags with caps and die cast car

J.A.M.    10 Astro game tickets

Thank you to all of our supportive Associate Member! You guys make our 
association strong and viable.
 
If you would like to donate door prizes to the next meeting please contact 
a board member or just show up with it at the next meeting. We appreciate 
your continued support.
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2012-2013 ASA Houston Offi cers

President
John Ferrata
Nline Automotive
president@asahoustontexas.com
713-862-5544

President-Elect
Jim Miller
Freedom Automotive
preselect@asahoustontexas.com
281-499-4797

Secretary 
John Miller 
Freedom Automoitive 
sec@asahoustontexas.com
281-499-4797

Treasurer
Jay Mieir
Excel Auto
treas@asahoustontexas.com
713-464-6868

Past President 
Kevin Spencer 
A&B Auto Electric 
pastpres@asahoustontexas.
com 
713-928-3286

Education Liaison  
Mark Deschner and John P. Goins
281-476-1865
San Jacinto Jr. College                            

Shop Talk Editor 
Lynn Beckwith 
Beckwith’s Car Care 
lynn@beckwiths.com 
281-540-2000

Board Members

Chuck Stasny - Aamco of Houston
Mario Rodriquez - Mario’s Automotive
Sybren van der Pol - Adolf Hoepfl  
Garage
Karolena Serratos - Profession Auto 
Care
Ray White - S & S Auto

    

President’s Corner
Well here it goes,
This president thing is kind of intimidating. But I’ll give it my best shot!
My name is John Ferrata. I’ve been in the auto repair business for 16 

years with Nline Automotive.
My background and work experience includes: 

• 18 years of manufacturing with Levi Strauss & Co.  
• 3 Years of aircraft maintained with Galaxy Aircraft
• Numerous part time jobs while attending the University of 

Texas at Tyler.
I am looking forward to getting to know everyone and relish the chance 

to learn from each and every one of you. It may take a few months to get 
into the swing of things but I think there are lot of great people that will help 
and guide me along the way.

I think the strength of as organization is the sum of its members. 
This group is fortunate to have the best representatives of our industry in 

our organization.
Together this group can accomplish great things. I know this sounds like 

a bunch of fl uff, but the past boards have gotten this chapter up and run-
ning. We are fi ghting City Hall on Chapter 8, seeking equity in taxation and 
promoting a growing membership. 

Over the next year ASA will have a full plate. Chapter 8 is still loom-
ing around City Hall. Franchise Tax is still a big issue. I would like to also 
survey the membership in order to get ideas for monthly meetings. I want to 
know what types of programs will be benefi cial to our membership. 

I want to thank the associate members for the support they have dis-
played in the past, without their support it would be very hard to have the 
quality meetings we have come to expect. Thanks to JAM Distributing for 
an informative presentation last month.

I got a call from Ed Gonzalez, the Mayor Pro Tem last week. He has had 
a request from Lone Star College for instructors. I believe he is looking for 
part time instructors for their Automotive Technology Department.  This is a 
good chance to put our best foot forward with the City Council. If anyone is 
interested please let me know. You can e-mail me at jbf3@nlineauto.com . 

We are raising money to keep the fi ght going if the city puts Chapter 8 
back on the agenda.  

Our fundraising for the Special Events Account is going well.  Members 
that have contributed are Ray White, Byron Rusk, John Ferrata and one 
anonymous donor. This is a special account exclusively for the purpose of 
fi ghting Chapter 8. I know times are tough, but if Chapter 8 comes back and 
passes it will get a lot harder. So when we call, please take some time to 
consider donating. Should this revision be defeated completely the unused 
portion of your money will be returned to the donator.

Remember to check the City Council Secretary’s web page for the up-
coming agenda’s. We don’t want to get caught sleeping. The web page is 
http://www.houstontx.gov/citysec/backup/index.html

  Well, thanks for taking the time to read my fi rst President’s Corner. We 
will see you at the meeting!

All my best to you...John
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Motor Oil Matters
by John Miller, Freedom Automotive

Motor oil technology, engineering and chemistry is evolving as rapidly as every other facet of the automotive in-
dustry. Myrl Artac of J.A.M., the local ExxonMobil distributor, presented us with some of the changes taking place 
and how those can translate directly into more income for our shops. 

Consumers are used to having a choice when they buy. Whether it is buying food at the local fast food outlet, 
tires for their car, or clothing for their kids, most consumers are adept at weighing the value of products against 
their individual needs and pocket book. One national retailer in our industry has a series of commercials on TV out-
lining their offers of “Good, Better, Best”. This is not a new idea; Sears used it decades ago with huge success. Why 
do we not offer similar choice when they come to us for an oil change.

While Myrl is naturally a promoter and fan of Mobil premium engine oil products he says that no matter who 
our supplier is the same concept of multi-level service works. Provided of course that your base level meets the 
requirements of the vehicle you are servicing. 

What you recommend to a customer should be based on their driving habits, the conditions where they drive 
and the dictates of the manufacturer. We should offer the motorist a product and service that will get them the most 
value and protection for their car. 

The average interval for an oil change today is above 5000 miles. No matter what our historical preference the 
3000 mile change we should be offering our clients a product that will protect their car for at least the average real 
life change interval of 5K.

From this base point we can offer our better changes. Offering a change with higher quality conventional oil we 
can sell on the better performance and enhanced protection aspects of the product; reduced wear, combating sludge, 
etc… to extend engine life.  Moving our customer up to synthetic oil can be done with a discussion of the most 
advanced protection; outstanding high temperature protection, improved deposit control, residual lubrication for 
exceptional start-up protection, reduced friction and improved fuel economy for either the short trip drivers or the 
sustained highway runs.

 Of course the car makers are helping us with the sale of synthetic oil changes. Fourteen of the twenty best sell-
ing cars in 2011 recommended synthetic oil be used. These are not just the high end cars, but many of the mid and 
low price range vehicles are coming from the factory with a synthetic lubrication recommendation to meet warranty 
requirements. If we sell them less than the factory requirement we could be liable for a voided warranty or even an 
engine failure after warranty. 

Myrl pointed out that in most cases you will only have to make the sale once. From then on when your customer 
returns he will buy the same oil change you sold him before. This creates a continuing stream in increased profi t on 
our most basic service.

A few point of sale posters, a little training to your staff and most important a slight adjustment of our attitude 
could produce a long term improvement in our business and the perception of our clients about the quality of our 
service.

New Class
Learn to install CNG and join the “Green Wave” 

CNG 4 America
Compressed Natural Gas Conversion Class

Limited to 6 techs
Hands-on conversion during class

Respond to:
888-880-7872

betty.mchenry@cng4america.com



Page   5

August 2012ASA Houston - Shop Talk

CHANGING PUBLIC OPINION
by Kevin Spencer, A&B Auto Electric 

A few weeks ago after work I was approached by a man in the grocery 
store parking lot.  I suppose the uniform and greasy red rag in my pocket 
gave away the fact that I work at an auto repair facility. He tells me that a 
shop down the street has ripped him off. They charged him $70.00 to change 
a drive belt and tensioner pulley on 1998 Chevy truck and he even provided 
the belt. I asked him if it fi xed the problem. It did. Then I thought to myself 
what we would have charged him if we did not send him down the road 
when he asked to provide parts. I explained that he got a good deal and the 
shop he spoke of is a reputable place. I know them and I send them work. 
What bothers me is this attitude about being “ripped off “ during an hon-
est and fair repair seems to be quite prevalent. With this misconception out 
there our industry will always have a dark shadow over it. This is one reason 
the Mayor can go on channel 11 (right after a Service King commercial) 
and get public support for any fee increase or ordinance she wishes to cast 
upon us. These increase the cost of doing business and do give us reason to 
charge more than we want to sometimes.

Most of us educate our customers daily. There are also some great radio 
talk shows  out there doing all they can to inform the public. (kudos to John 
Miller and Skeeter).  We are constantly explaining what a repair facility 
faces and why we have to charge accordingly. Despite this, many of us see 
that too many customers are feeling cheated. Cheated by honest shops doing 
honest work and often not charging what they should or could. Fact is car 
repair can be expensive and that is that. Most of the time I will chalk-up the 
people that do not understand this as customers I do not want. 

Although many repairs can be tedious and frustrating, a person’s attitude 
can be far more diffi cult to fi x than their car. I have to ask if there is really 
even any point to writing this. Maybe, just maybe some good could come 
out it. This is a good time for ASA Houston to ask...What do you think of 
this matter? More participation from our membership would be great. Please 
submit your opinions and ideas to   newsletter@asahoustontexas.com            

Is Your Motor 
Oil OK?

You think motor oil is motor oil 
and if it is for sale it must be OK?

The Petroleum Quality Institute 
of America recently covered nearly 
1,000 miles of highways and byways 
in the Lone Star State and visited 
over 40 convenience stores along 
the way. Whereas the majority of 
the samples purchased and tested 
have no issues, surprisingly, 20% of 
the engine oil on the shelves at the 
stores PQIA visited meets only the 
obsolete API SA Service Classifi ca-
tion. These oils are formulated for 
use in passenger car engines built 
before 1930 and, they can cause 
damage to modern engines. Because 
of this, PQIA issues a BIG read be-
fore you buy to our friends in Texas.

This site is the “Retail” testing 
agency where they pull quarts right 
off the shelf nationwide to test, as I 
mentioned last evening, nearly 30% 
are off-spec…. Shops need to be 
very careful if just purchasing for 
price… I think the site is fascinating 
and I believe the ASA Membership 
will appreciate it as it provides all 
the spec data and specifi cally on 
those oils that fail, what specifi c test 
they failed ….  

http://www.pqiamerica.com/

Do Your Part...Vote!
By the time you get this newsletter the primary runoff elections will 

probably be over and decided by a very small percentage of the voting pub-
lic. The general election is just a few months off. 

Almost everyone I talk to has an opinion about our current government 
and politicians. You have a chance to make your voice heard in November. 

No one thinks that an individual vote counts for much and in many ways 
they are right, but when a lot of us stand up and voice our opinion in the 
polls they will listen and move toward what we want. We proved that with 
our adventure in City Hall last year. 

Be sure to register in your home county and vote in the general election.  
You can get the registration card at any library, from the election offi ce, or 
have it mailed to you. Many more active voters are even registrars in Harris 
and Fort Bend Counties. We will have registration cards at the meeting for 
you to take home and fi ll out, and have your friends and family fi ll out. 

This is OUR country and it is up to us to decide where it goes from here.



Page  6

ASA Houston - Shop Talk August 2012

ASA Houston Chapter Directory of Members
By Kathryn van der Pol, Adolf Hoepfl  & Son Garage
 

ASA has stepped it up a notch. Thanks to Nancy Adkins, our ASA Executive Secretary, we now have a directory 
of all our current ASA members and ASA associate members.

It is approximately 30 pages, printed in a convenient compact 5.5” x 8.5” size.  It also includes contact informa-
tion for our state board, our Houston board, and even our City Council members!

The information is listed both by shop owner and  by shop name. It includes addresses, phone numbers, faxes, 
and email addresses.  This directory is free to members and associate members and will be available at the August 
meeting. Many members who attended our July chapter meeting obtained the fi rst copies.

We realize that information like this has to be updates frequently, and ASA’s plan is to publish a new edition 
every 6 months. 

In order to be as useful as possible, it needs to be accurate. There may be typos or omissions, or other types of 
errors. We apologize should you fi nd any errors. Please know we will make every effort to be accurate, but we will 
need your help to keep this directory current. Please email Nancy with changes at Nancy@adolfhoepfl .com. Our 
next edition will come out in December.

This is just one more way that your Houston chapter adds value to your membership.
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Local Shops Give Back
Over the years Houston ASA members have amazed me with their willing-

ness to reach out and help others. It seems the men and women of our associa-
tion serve a higher purpose than just fi xing cars and sticking big piles of money 
in the bank. 

Currently Lynn Beckwith, of Beckwith’s Car Care in Humble is organiz-
ing Cure Fest. She began with the idea to raise some funds for brain cancer 
research with a local “little” fundraiser. The project quickly grew from a local 
shop bar-b-q to a 4 stage, headliner entertainment major production. The ex-
pected turn out is 3000 people and the outlook is huge for the funds that will be 
raised to support research. 

This isn’t Lynn’s fi rst foray into community projects. She has done car 
shows and rodeo projects over the years and as a result has made herself a val-
ued member of the community. 

Lynn isn’t the only one stepping up to help our neighbors. Each February 
Byron Rusk, from RMS Auto Care does the Car Pro’s for Kids event to raise 

money for Child Advocates. Over the 
15 years that Byron has been doing 
this project he has raised, with the 
help of many local shops, over half a 
million dollars for Children caught in 
the family court system. 

Byron has been able to involve 
many of our members and even some 
major dealers in the effort and it has 
grown from just his shop the fi rst year 
to about 50 locations around town. 

A couple of years ago a local shop 
burned down. Steiner Automotive 
had been around a long time and their 
brand new building had extensive 
damage from an overnight fi re. The 
owner David Donaho is a long time 
member of our association and a past 
president of the group. Many other lo-
cal members stepped up to offer help, 
share test equipment and offer space 
to work. Glenn Young, of Young’s 
Automotive, arranged to have a na-
tionally known trainer come to town 
and donate all of the proceeds from 
the class to David. Glenn promoted 
the training class and our members 
quickly fi lled it. 

There are many other examples 
of how our members are valued and 
important contributors to the com-
munity. Many of them work in the 
background donating their time, 
service or facilities to worthy causes. 
Many of them are members of the lo-
cal church, Rotary, Optimists, Lyons, 
or other community service organiza-
tions that make it their mission to help 
their neighbors.  Some ride in the MS 
150 and raise money, some work the 
Houston Livestock Show and donate 
many hours to help sponsor scholar-
ships. The list goes on and on. 

In an era portrayed as selfi sh and 
self-centered our members make me 
proud.  Their willingness to reach out 
and help others, to share their talents 
and resources inspires others to stand 
up and be counted. Congratulations to 
a great group of men and women in 
our industry. 
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Car Science Museum
By Kathryn van der Pol, Adolf Hoepfl  & Son Garage

Many of you may enjoy Top Gear, that crazy car show featuring Richard Hammond, the uber motorhead whom most 
car enthusiasts would say has the best job in the world.   For those of you who don’t know, Hammond has a weekly TV 
show where he designs and does all manner of vehicular stunts and races. In one episode, he assigned four drivers to 
build their own campers and then had them race against each other on a track until every one of them was completely 
destroyed. While Top Gear is a hilarious program, this show promotes serious science and the excitement of automotive 
technology.  This principle is important to our future as automotive professionals.

Right now, in our schools both public and private, our children are being taught that we must save the planet. Some-
times they are taught that the planet is suffering because of human activity and part of that activity is blamed on the 
car.   Children and adults are poorly informed about what the car does not do to the environment.  They are certainly not 
taught how science and technology have made the clean running cars of today.

 In addition, our young adults especially in the east coast are shunning car ownership because of the expense, the 
inconvenience, and they think cars have lost their cool.  You will see news headlines such as, “Driving? That’s so Yes-
terday!”   A story published in April in Jersey Shore Real Estate, titled “Falling out of love…with the car” discusses the 
fi ndings of a study by the Frontier Group for the New Jersey Public Interest Group found that people are driving less 
overall since 2004.  The report, released also in April, fi nds that people it describes as “Generation Y” are driving fewer 
miles, that some are delaying getting their driver’s license and picking urban centers over suburbs to live in, where they 
can ride the bus, train, walk or bike to their destinations.

The report, Transportation and the Next Generation, found that for the fi rst time since World War II, people are driv-
ing less, a trend that has been seen since 2004.  The report said that by 2011, the average American was driving 6 percent 
fewer miles per year than in 2004.

Factored into the drop in driving were an increase in gas prices and the slow recovery from the recession of 2008. But 
the report said there is evidence that some young people are making a conscious choice not to drive.

According to Federal Highway Administration, between 2000 to 2010, the number of 14 to 34 year-olds without a 
driver’s license increased from 21 percent to 26 percent.

 If we don’t get our act in gear, we will soon face multiple generations that are hostile to car ownership based on mis-
information.  We need to think of ways to correct these misperceptions about pollution and convenience and heck, dare 
I say independence?   There is something very basic to human freedom about being able to get in the car and go where 
you want.

Do you really want our cities to become like London where you have to pay an entry fee for the privilege of driving a 
car in the city limits?  If all these people hostile to cars become leaders in this country, that will happen. We  need to pro-
mote science, fun, independence and most importantly that cars are compatible with being good stewards of our earth. 
This is a technology that has taken its environmental responsibilities seriously!

Top Gear does an excellent job of promoting car technology.  Can we help this idea along by creating a car science 
museum?  Let’s involve our young people, their teachers, and parents interactively to explore the fun and importance of 
how cars have evolved into a cleaner machine. What other technology could do a better job of showing this evolution?  
Aren’t cars just a bunch of physics, chemistry, and geometry bunched together? An interactive, guided museum about car 
science could be the coolest interactive museum in the United States.

How fast they go, how quickly they stop, how clean they run, how fast they turn a corner all comes down to science.
As Richard Hammond writes, “Lots of people driving on the road don’t really understand the science. In their cars.  

If they did they wouldn’t drive so close to the car in front on the highway, they’d know about things like inertia and 
momentum, and would know that if the car in front stops dead, they won’t be able to stop in time.  And if they knew a 
lot about the science of cars, they’d know that stopping suddenly from 70mph involves a lot of forces. And tears and 
bruises.”

The car science museum could be divided into four areas, power, speed, handling, and technology along with history 
vignettes, science experiments and cars designed and set up to show specifi c principles for each station.

Let’s follow Richard Hammond’s passion and start thinking about how to create a car science museum to show that 
cars are part of the future and are and will be always innovative and part of the growth of technology.  As well as neces-
sary for individual freedom and expression.
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PROUDLY SERVING THE PROFESSIONAL SINCE 1957.

Auto repair is my passion, and 
my profession. I’ve spent years 
building my customer’s trust with  
a commitment to quality auto 
repair at a fair price.

O’Reilly consistently delivers the 
parts I need to do the job right  
the first time. Time is money,  
but my reputation is priceless. 
That’s why all my parts come  
from the parts pros at O’Reilly.

O’Reilly 
Knows
My Parts 
are from 
O’Reilly.

My Name Is  
On The Door.

Update Regarding State Farm Pilot Program 
from the ASA

On May 31, 2012, the Automotive Service Association released the validated facts to date relating to the State 
Farm electronic parts ordering pilot program. 

Where does ASA stand today? ASA has presented the basic facts and points of concern based on this research. 
Research to date has included interviews with State Farm, PartsTrader and collision repairers - those who par-
ticipate in direct repair program agreements (including some who are currently participating in the pilot of this 
application), and those who don’t participate in DRPs. In addition, the collision volunteer leadership of ASA-AZ 
and ASA’s collision operations committee devoted time on Monday, June 4, to discuss the grassroots concerns of 
the Arizona market.

With the basic facts revealed, the next step is numerical. If this is a “win-win” situation, as stated by State 
Farm, then now is the time for State Farm to provide the numerical data that specifi cally identifi es any benefi t 
(fi nancially or operationally) to Select Service shops. If State Farm is not able to clearly demonstrate the benefi ts 
of this pilot application to the repair community, then this application should not move forward. 

ASA will continue to uncover the long-term impact and other immediate concerns that this program applica-
tion would have on repairers by continuing to stay engaged with all parties involved. To date, ASA has the “de-
tails of the application,” now it is State Farm’s obligation to provide evidence that this program application is 
benefi cial for collision repairers and the motoring public.
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XL Parts stocks the brands you 
can trust for Import Vehicles.

Imported Cars are not 
“Foreign” to Us. 
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Houston ASA Associate Members
Contact your local ASA Houston Associate Members for products and services

Ask about ASA Member only discounts available from these Associate Members

A+ Transmissions Corp, Offi ce (*)
Dennis Bloching
6830 N. Eldridge Pkwy, #105
Houston, TX 77041
713-849-5800

AAA Texas
Steve van Winkle
8508 Hwy 6 North
Houston, TX 77095
713-284-6650

A-Line Auto Parts
Bobby Fulmer
7720 Blankenship 
Houston, TX 77055 
713-695-5355

Admiral Linen Uniform
Barry Kelley
713-630-0303

BG Products 
Lubrication Specialist
Dan Butler
713-686-2400

BAP-GEON
Tim Nuber
713-227-1544

CarQuest Auto Parts
David Lara
210-410-9975

Certifi ed Business Brokers
Doug Ashby
832-239-9262

Demandforce, Inc. (*)
Todd Westerlund
22 4th Street, 12th Floor
San Frncisco, CA 94107
415-904-8181

Great American Business Products
Julie Byer
713-744-7823

HARCO Insurance
Tom Garcia
1077 NW Freeway, Ste. 800
Houston, TX 77092
713-560-7211

HCC - Automotive Technology
Carl Clark
713-718-8110

Hunter Equipment Service
Scott Tischhauser
40 FM 1960 W., #384
Houston, TX 77090
281-844-7540

J.A.M. Distributing
Myrl Artac
7010 Mykawa Road
Houston, TX 77033
713-844-7797  FAX: 281-596-7590

Jasper Engines & Transmissions (*)
Matt Miller 
6618 Petro Park Drive
Houston, TX 77041
800-827-7455  FAX: 812-634-1820

M&D (Magneto & Diesel)
Engine Parts-Fuel Injection-Turbochargers
Jim Garner
6931 Navigation Blvd.
Houston, TX 77011
713-923-2266

Main Auto Parts
Dale Heisler
2500 Center Street
Houston, TX 77007
713-869-7918

Meadowbrook Insurance (*)
Chris Bass
281-513-5221

Mitchell 1
Monnie Fuentes
281-352-1323

MTF Equipment
Jim Keeny
713-225-3262

NAPA Auto Parts
Wayne Truax
281-999-8700

(*) Denotes National Member

National Transmission
Rudy Ramkissoon
4420 Grigg Road
Houston, TX 77021
713-741-5344
rudynational@gmail.com

O’Reilly Auto Parts
Jaydee Garrison
Art Rodriguez
Ken Allison
713-991-9299

Performance Radiator (*)
Amie Alvarado, Joe Alamia
4555 Airline Dr., Ste. 135
Houston, TX 77022
713-694-3032

Right Path Marketing, LCC
Mike Ratchford
301 Wells Fargo Drive, #11
Houston, TX 77090
281-537-8074  FAX: 281-866-0202

San Jacinto College
Mark Deschner and John P. Goins
281-476-1865

Shop Management RO Writer
Scooter Owens
281-377-3076

TransAct Merchant Solutions, Inc.
Joe Cherry
5819 Hwy 6 South, Ste 255
Missouri City, TX 77459
832-446-1807  
jcherry@transactms.com

Wahlberg-McCreary, Inc.
Al Lindell, Randy Harlan, Andy Luna
3810 Dacoma
Houston, TX 77092
713-686-9321

XL Parts
David Wofford
713-983-1116  FAX: 281-640-8499
Cell: 713-823-3879

Zurich Insurance (*)
Craig Smith
281-381-4793
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